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LONDON ICE MARKET

Posición último dif alto bajo cierre Posición último dif alto bajo cierre

JAN20 1314 -24 1360 1319 1314 MAR20 108,35 -1,80 110,00 107,55 110,15

MAR20 1319 0 1319 1305 1319 MAY20 110,60 -1,80 112,10 109,80 112,40

MAY20 1333 -3 1335 1322 1336 JUL20 112,85 -1,80 114,45 112,10 114,65

JUL20 1353 -2 1353 1341 1355 SEP20 114,90 -1,80 116,35 114,25 116,70

NEW YORK ICE MARKET
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NUEVA YORKLONDRES

London ICE:

Support: 1310, 1285 & 1235
Resistances: 1350, 1370 & 1410-1415

New York ICE:

Supports: 111,25, 106,75 & 105,50
Resistances: 113,75, 116,25, 119,00 & 125,50
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last high low

1,10238 1,10376 1,10152

VIETNAM

CENTRAL AMERICA / COLOMBIA

QUOTATION EURO / US DOLLAR
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OTHERS

DEMAND / INDUSTRY

€/US$ rate

EUR/USD Euro/US Dollar

BRAZIL

After a good flowering last year, we entered the month of January with plants with an excellent number of fruits and in good development due to exceptional

rains throughout the coffee areas in Brazil. Coffee plantations are suffering very hot days and receiving good rains in the late afternoon, providing a great filling
of fruits and an early ripening. With continuing favorable climate for fruit development and maturation, 2020/2021 harvest should come with a good percentage

of the higher screens (16/17/18 up). Analyzing from this same perspective, maturation may once again be early and we could have an early start of the
2020/2021 crop. Lower and warmer regions may start harvesting in the middle of April with good quality coffee expected.

Brazil is well sold so if funds were to have another rally the commercial selling resistance would be much lower.

Domestic coffee prices have fallen in recent weeks. After reaching levels close to R$ 600.00 a bag at the end of 2019, the decline in the NY Stock Exchange
spoke louder than the dollar's rise, and prices fell around R$ 50 a bag at the beginning of the second fortnight of January.

The market is beginning to realize that the dollar may stay for a long time at levels above R$4.00. Historically low interest rates in Brazil, close to becoming
negative (after discounting inflation), tend to keep the dollar appreciating against the BRL.

We have not seen the expected drop of prices prior to TET. Differentials are even firmer than last week. Good interest on spot Coffees in Europe.

Nicaragua exported in the last trimester of the year 2019 a total of 298,200 bags which mainly belongs to crop 18/19 and older crops. Almost all exports come

from Multinationals with a 90% export market share so far compared with local exporters. From those almost 300,000 bags exported, 10,000 bags were Organic,
3,300 bags Robusta and 2,700 bags Maragogype, Pacamara and other big screen coffees; for an average export price of $112.65/46Kg FOB.

Colombia – Main crop is gone; coffee flow has practically disappeared, and it will remain like this until April when the midcrop Mitaca starts. Delayed delivery of
parchment already sold at what are now huge prices more than confirms the lack of availability. Local market therefore extremely tight with demand continues

strong for prompt shipment.

Costa Rica - ICAFE estimate of Crop 19/20 is equivalent to 1,422,000 bags; an increase of +11% versus previous Crop 18/19. Other estimations are around
1.36 million bags for an increase of +7% versus Crop 18/19; however, it is still early to predict. In past crops ICAFE initial estimates due to a budgetary strategy

starts high and as crop advances new estimates tend to decrease. We will see if it will be the same this year.

India - New crop offers continue to remain firm as the local supply remain tight. Lower Coffee futures levels had no impact on the local market prices. Prevalent

dry weather is helping harvesting and drying operations. New crop Robusta started to arrive in the local market. Uncertainty over Export incentive beyond 1st
April continues.

Starbucks said last week that it has cultivated a reputation for being socially responsible and it is expanding its effort to put more coffee shops — and create

more jobs — in poor neighborhoods around the US. Starbucks plans to open or remodel 85 stores by 2025 in rural and urban communities across the U.S. Each
store will hire local staff, including construction crews and artists, and will have community event spaces. The company will also work with local United Way

chapters to develop programs at each shop, such as youth job training classes and mentoring. The effort will bring to 100 the number of “community stores”
Starbucks has opened since it announced the program in 2015. “All of these programs are with the intent of being purposeful and profitable,” said John Kelly,
Starbucks executive vice president of public affairs and social impact.

Apart from that, Starbucks declared this week that they will be transparent in reporting short- and long-term progress against their sustainability goals. They’re

starting by setting three preliminary targets for 2030 that will be the focus of their research and operational plans over this next year:

1) A 50% reduction in carbon emissions in direct operations and supply chain.
2) 50% of our water withdrawal for direct operations and coffee production will be conserved or replenished with a focus on communities and basins with high
water risk.

3) A 50% reduction in waste sent to landfill from stores and manufacturing, driven by a broader shift toward a circular economy.

McDonald's Canada plans to change its general policy of rejecting reusable mugs, a practice that has angered customers for years. On Tuesday, the
restaurant chain told CBC News that it hopes to have a new national policy in place by the end of February, which will allow customers to be served coffee or tea
in their personal mug instead of a disposable cup. "We listen to our guests, and we know this is an area of growing importance to Canadians," said spokesperson

Ryma Boussoufa in an email.

According to sources, private equity firm Peninsula Capital has made a binding offer to buy 23% of Illy Group, the holding company that owns both the
premium coffee brand illycaffè and the non-coffee businesses of the Illy family. Peninsula is interested in buying the stake in the hands of Francesco Illy. The

deal needs to get the approval of the other family members, who own the remaining 77% of the group, in order to be finalized. The deal would give an equity
value of more than 1 billion euros to Illy Group. Illy Group had sales of 483 million euros in 2018, and operates in more than 140 countries. It has been
expanding its network of cafes on shopping streets, in museums and in airports. Peninsula Capital is an independent investment firm based in London, focused

on Private Equity investments in Southern European markets and Latin America.
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This report is a marketing communication and has not been prepared in accordance with legal requirements designed to promote the independence of investment research; and is not subject to any prohibition on dealing ahead of the dissemination of 

investment research.

The information in this report is provided solely for informational purposes and should not be regarded as a recommendation to buy, sell or otherwise deal in any particular investment. Private customers should not invest in these products unless they 

are satisfied that the products are suitable for them and have sought professional advice. All information in this report is obtained from sources believed to be reliable and we make no representation as to its completeness or accuracy. The information 

may have been acted upon by us for our own purposes and has not been procured for the exclusive benefit of customers.
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ADDITIONAL COMMENTS

At the moment, the whole focus worldwide is on the spread of the coronavirus in China, which is having consequences in the markets, with appreciations of

the yen, for a clear risk aversion, while we have also seen falls in the price of oil below $60 per barrel, in addition to significant declines in the yields of the US
bonds.

Regarding the coronavirus in China, reminiscent of the outbreak of the SARS epidemic that occurred in early 2003, it must be remembered that this type of
health crisis has an effect on the economy through two channels: 1) movements of goods, services and persons; and 2) expectations and their influence on

investment, savings and consumption decisions. The losses associated with SARS were estimated at the time around 0.1% of world growth, although in the
directly affected area (China and Hong Kong) the cost was significantly higher (between 1% and 2% of GDP). Obviously, a 1% adjustment in activity is not the

same when you grow at rates close to 10% (China in 2003) than when you do it below 6% (China today) and with much more relative importance of
consumption. At the moment, although the effects of such a "shock" cannot be neglected, it is too early to make assessments, although it is true that the

coincidence with the "Chinese New Year" complicates the analysis. Everything will depend on the intensity of the outbreak of the epidemic (so far the mortality
rate is one third of the SARS), on the efficiency of the sanitary measures of the Chinese government (41 million people have been isolated and the construction
of a hospital in Wuhan) and communication policy and, therefore, the transparency of the authorities. The potentially most affected sectors may be tourism,

hospitality, transportation, retail and the luxury market. On the other hand, equity markets in China have reacted with falls somewhat higher than 4%.

Meanwhile, in the euro zone, we saw how the manufacturing PMIs in Germany and France beat expectations, and in particular in Germany towards highs of the
last 11 months, although as was the case in the United Kingdom, the data remains quite far from the average of 2008 to 2020. Despite these positive data, the
ECB's continuing speech at its meeting last Thursday, together with Rehn's (ECB) statements, stating that inflation expectations in the Eurozone remain at very

low levels, continue weighing in the common currency, while the risk of EU tariffs by the US continues. These facts pushed the Eurodollar fell to year lows at
1.1021 EUR/USD.

On the side of technical analysis, a shoulder/head/shoulder formation has been confirmed by breaking the area of 1.1050 EUR/USD, with a target at 1.0925

EUR/USD. The area at 1.1050 EUR/USD has become the first resistance level, and a break of the resistance line at 1.1125 EUR/USD would break the HCH
formation.

“The largest consumer packaged goods companies of the world are finding themselves needing new brands to put in their retail distribution systems, premium

brands that are increasingly forming in other areas,” explained Euromonitor Global Lead of Food & Beverage Research Michael Schaefer in a podcast about the
Coca-Cola and Costa deal. “For the biggest drink’s companies and nonalcoholic beverage companies, because volume growth is slowing in a lot of their largest

markets, value growth has become paramount and premiumization has become paramount. So, having a connection to high-margin, away-from-home channels
and brands is going to become more important going forward, as is the need to innovate and the need to build new brands faster.” For the acquirers, they gain
access to the front line of the fast-moving industry through small, nimble innovators with loyal followers. For the acquired, they gain access to the resources and

distribution networks of their massive parent companies, which can mean more money behind innovation and promotion and introductions to new markets.

The volume of arabica stocks pending grading at ICE has increased quite significantly in the previous weeks and remains relatively high, putting pressure on
prices.
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